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次に，Iyera, Davarib, Zolfagharianc, and Paswand（2019）の研究を取り上げる。この研
究は，B2B市場に焦点を当て，プロアクティブな市場志向（proactive market orientation :






































Iyera, et al.（2019, p. 26）は，本研究が想定した以外の要因がブランド成果を決定する可
能性が高いことを示していると主張している。





































* Low Cost Defenders
* Differentiated Defenders




























Selection（importance） Very high High Low Very high
Training（importance） Very high High Low High
Appraisal（importance） Very high High Low High
Compensation
Salaries Very high High Low Very high
Benefits Very high High Low Very high
Incentives Very high Very high Low Low
Compared to competitors Very high High Low High
Shared risk Very high High Low Moderate
Internal consistency Low Low High High
Merit-based pay Very high High Low Low
Job-based pay Low Low High High
Long-term Very high High Low Moderate













Selection（importance） Higher Higher No difference Higher
Training（importance） Higher Higher No difference Higher
Appraisal（importance） Higher Higher No difference Higher
Compensation
Salaries Higher Higher No difference Higher
Benefits Higher Higher No difference Higher
Incentives Higher Higher No difference No difference
Compared to competitors Higher Higher No difference Higher
Shared risk Higher Higher No difference No difference
Internal consistency No difference No difference No difference Higher
Merit-based pay Higher Higher No difference No difference
Job-based pay No difference No difference Higher Higher
Long-term Higher Higher No difference No difference
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（Miles & Snow 1978）ではプロスペクターと分類することができるだろう。Slater and
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